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Abstract

The purpose of this study is to ascertain how people's opinions about technology use
in relation to digital business are perceived. Ten knowledgeable respondents who have
experience using technology in a digital business setting were interviewed for this study's
gualitative method to data collection. The study's problems include the advantages and
drawbacks of technology use, how technology affects business decision-making, and how
crucial technology integration is to business strategy. The findings of the study demonstrate that
utilizing technology in digital businesses can provide a number of benefits, including
effectiveness, greater production, and flexibility. But there are still obstacles to be overcome,
like concerns about data security and protection. Technology has an impact on business
decision-making as well, particularly in terms of data processing and analysis. It is crucial to use
technology into company strategy to suit client needs and boost competition. The findings of this
study can help company decision-makers think about how to incorporate technology into their
business plans in order to achieve success. This study looked at how people perceive how
technology is used in digital businesses. A business that conducts business digitally employs
digital technology as its main platform for communicating with clients and doing business. The
purpose of this study is to understand how technology affects choices made in company strategy
and digital business decisions. Data gathering approaches are used in the qualitative research
method through in-depth interviews with ten respondents.

Keywords: Use of Technology, Digital Business, Technology Benefits, Technology Challenges,
Business Decisions.
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1. Introduction

The rapid development of technology over the last few decades has significantly
influenced various aspects of people's lives, including business life. Digital business is the result
of technological developments that enable the use of technology in various fields, such as
marketing, sales and management. In digital business, technology is fundamental to achieving
the desired business goals [1]. Therefore, from the perspective of digital business users, it is
imperative to understand and analyze perceptions of technology use to understand how
technology use can affect business performance.

This study aims to determine the perception of technology use in the context of digital
business from the perspective of business users. This study analyzes the factors that influence
the perception of the use of technology in digital business, including internal and external factors
that influence the use of technology in digital business. Understanding information about the
use of technology in digital business aims to provide valuable insights for business decision-
makers in optimizing the use of technology to improve business performance. In addition, this
research can also contribute to the digital business literature, especially in understanding the
use of technology in the context of digital business [2].

In today's digital era, the use of technology in business life is the responsibility of every
company. Technology can help companies improve efficiency, productivity, and the quality of
customer service. However, only some involved in digital business have a positive attitude
toward using technology [3]. From a digital business perspective, perceptions of technology use
can be influenced by several factors, such as the level of technological competence, trust in
technology and social factors, such as the use of technology and culture. Therefore, this study
focuses on the factors influencing the perception of technology use in digital business. This
study uses a qualitative methodology by surveying digital business users who actively use
technology in their organizations. Interview data were analyzed using qualitative techniques
such as thematic analysis to identify factors influencing perceptions of technology use in digital
business [4].

This study's results are expected to contribute significantly to the development of digital
business theory and enrich the digital business literature. In addition, the results of this study
can provide valuable insights for organizations to optimize the use of technology in their
business operations to improve business performance and competitiveness in an increasingly
competitive digital era [5]. This research can also be helpful for business decision-makers as
they plan to apply the right technology to meet customer demands and strengthen their business
position in a tight market. In addition, this study can also provide helpful insights for technology
developers to understand the needs of digital business users and design better technology
solutions that suit their needs. The use of technology in digital business also has the potential
to increase business access and engagement for groups that traditionally needed help with the
business. Therefore, this research can also help promote digital inclusion and entrepreneurship
among underrepresented groups in the traditional economy [6].

In addition, this research can also encourage the development of education in the digital
economy and technology. By understanding the factors that influence perceptions of the use of
technology in digital business, educators can develop more relevant curricula and equip
students with the skills and knowledge needed to operate digital businesses and respond to the
increasingly complex challenges of the digital age. In short, this research can benefit various
stakeholders, from business decision-makers, technology developers, and the general public to
educators. The results of this study are expected to significantly contribute to future business
and digital technology development [7].

2. Research Method

Using appropriate research methods can provide valuable insights into understanding
perceptions of technology use in the digital business context and how this can affect business
strategy and success.
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Figure 1. Research Design

Research Design: This research can use a qualitative approach to explore perceptions
of technology use in digital business contexts. Qualitative methods can enable researchers to
understand research participants' deep and complex perspectives [8]. It is crucial to choose a
research design that fits the research objectives. This research uses a qualitative approach
because it wants to explore perceptions of the use of technology in a digital business context in
depth and complexity. Researchers must understand the characteristics and advantages of
each research approach to ensure that the design chosen can help achieve research objectives.

Research Participants : Research participants can be selected from entrepreneurs,
managers, or employees involved in digital business. Research participants can be selected
using a purposive sampling technique, namely choosing participants with experience and
knowledge relevant to the research topic [9]. Research participants must be carefully selected
to ensure they have experience and knowledge relevant to the research topic. Participants can
be selected using a purposive sampling technique which allows researchers to select
participants with specific criteria according to the research objectives [10].

Data Collection : Data collection can be done by in-depth interviews or focus group
discussions. In-depth interviews can be conducted face-to-face or via telephone or video
conference. Focus group discussions can be conducted by inviting participants to discuss the
research topic [11]. In-depth interviews or focus group discussions can do data collection. In-
depth interviews allow researchers to explore perceptions of technology use from the
perspective of individuals involved in digital business. Meanwhile, focus group discussions allow
researchers to explore the perspectives of participants involved in digital business [12].

Data Analysis : Data analysis can be done using thematic analysis to identify patterns
and themes in the collected data. Thematic analysis can involve the process of coding and
grouping data, as well as the formation of these categories [13]. Data analysis was carried out
using thematic analysis, which involved the process of coding and grouping data, as well as
forming theme categories. The analysis process must be carried out systematically and
structured to ensure that the findings are related to the research objectives.

Validity and Reliability : To ensure the validity and reliability of the data, the researcher
can triangulate the data, i.e. use several different data collection techniques and data sources
to confirm the findings [14]. In addition, researchers can use inter-coder analysis to check the
suitability between the interpretation and interpretation of the data carried out by several
researchers. The validity and reliability of the data must be considered to ensure that the findings
are accurate and reliable. Data triangulation can be used to verify findings using different data
sources and data collection techniques. Inter-coder analysis can also ensure compatibility
between the interpretation and interpretation of the data carried out by several researchers.

Research Ethics : Researchers must ensure that research participants provide informed
consent before engaging in research and ensure the confidentiality of the data collected [15].
Researchers must also follow the research ethics in relevant scientific disciplines. Research

Exploration of Perceived Use of Technology Using A Digital Business Perspective m 89



ADI Journal on Recent Innovation (AJRI) p-ISSN : 2685-9106
Vol. 5 No. 1 September 2023 e-ISSN : 2686-0384

ethics must be followed to ensure that research participants give informed consent before being
involved in research. Confidentiality of data must be maintained, and participants must be given
the right to withdraw from the study at any time without any adverse consequences.

2.1. Literature Review

This study discusses the factors that affect business digitalization, such as internal and
external factors that can affect technology acceptance in business. This research can provide
helpful insights into understanding perceptions of technology use in digital business. This study
discusses digital business strategy, value creation, and factors that can influence technology
adoption in business. This research can provide a broad view in understanding critical aspects
of the use of technology in digital business [16].This research examines the relationship
between digital business models and digital entrepreneurship, as well as the factors that can
influence the success of digital businesses. This research can provide an in-depth
understanding of the factors that influence the use of technology in digital business from an
entrepreneurial perspective. This research discusses the impact of digital business on
organizational performance and the factors that can influence the successful use of technology
in digital business [17]. This research can provide a deep understanding of the importance of
using technology to improve organizational performance. This research discusses the role of
digital transformation in the growth of small and medium enterprises (SMESs) and the factors that
can influence the successful use of technology in SME businesses. This research can provide
valuable insights into understanding perceptions of technology use in digital business from the
perspective of SMEs. From the literature review above, research on the use of technology in
digital business has become a popular and important topic in business and technology. Factors
that influence perceptions of the use of technology in digital business include internal and
external factors, digital business models, digital transformation, and SME growth [18]. This
research can provide significant benefits for the development of digital business and technology
in the future. Perceived convenience has a positive effect on usage intentions. The following is
the framework for this study.

The study's significance lies in its potential to inform businesses, policymakers, and
industry leaders about the critical role of technology in shaping the future of business operations
[19]. Moreover, the findings are expected to contribute to the development of targeted strategies
for enhancing technology adoption, thereby fostering increased efficiency, productivity, and
sustainable growth in the digital era. In conclusion, the research on the "Exploration of Perceived
Use of Technology Using a Digital Business Perspective" holds promise for bringing to the
forefront new insights into the dynamic interplay between businesses and technology [20].
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Figure 2. Thinking Framework
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3. Findings

This study's results indicate that technology use in digital business is generally
perceived very positively. Respondents believe that technology can help increase the efficiency
and productivity of their business and bring benefits in terms of communication and marketing.
Companies must keep up with trends and integrate technology into their business as technology
develops. This is especially important for companies that want to survive in a tight market [21].
However, remember that technology is not a universal solution, but it can be used to solve any
business problem. Businesses must carefully consider the benefits and challenges associated
with using technology before implementing new technology in their organization. In addition, this
research also shows that the human factor plays a vital role in the use of technology in digital
business. Businesses must ensure that employees have the skills and knowledge to use
technology effectively and efficiently.

3.1 Problem

Therefore, employee training and further education should also be a priority for
companies that want to introduce new technologies. In the context of digital business,
technology significantly impacts the modern business world. Organizations must keep up with
technological developments and carefully weigh the benefits and challenges of implementing
them [22]. In addition, companies must also pay attention to the human factor and ensure that
employees have the necessary skills and knowledge to use technology effectively and
efficiently.

3.2 Research Implementation

After collecting survey results from 100 respondents, the data must be tested for its
validity by testing validity. This validity test is used to measure the effectiveness or validity of the
survey. Ghozali (2014) states that an instrument is declared valid if it produces an outer loading
value > 0.7. On the other hand, if invalid items are found, then these items must be discarded
and cannot be included in data analysis processing. The results of the validity test are shown in
Table 1 below:

Table 1. Validity Test

Indikator Item Outer Loading Information
PKF1 0,892 Valid
PKF2 0,881 Valid
Perception of PKF3 0,796 Valid
Usefulness
PKF4 0,889 Valid
PKF5 0,863 Valid
PKF6 0,768 Valid
PKM1 0,911 Valid
PKM2 0,848 Valid
Perception of
Convenience PKM3 0,914 Valid
PKM4 0,913 Valid
PKM5 0,883 Valid
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IN1 0,911 Valid
Usage Intention IN2 0,894 Valid
IN3 0,812 Valid

Reliability tests need to be carried out to measure whether the instruments used can present
essential information in the field and obtain reliable information, as shown in Table 2 below:

Table 2. Cronbach’s Alpha, Composite Reliability, and AVE

Variable Cronbach’s Composite AVE Information
Alpha Reliability
Perception of 0,922 0,939 0,722 Reliabel
Usefulness
Perception of 0,937 0,952 0,799 Reliabel
Convenience
Usage Intention 0,845 0,906 0,736 Reliabel

Table 2 shows that each variable's AVE value is > 0.5 and meets the criteria. All
configurations were then declared reliable because of Cronbach's Alpha and Composite
reliability for each variable > 0.7.

The results of testing the hypothesis on the level of influence between variables are

presented in Figure 2 and Table 3 below:
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Figure 2. PLS Model Test
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Partial Least Squares (PLS) is a statistical method used for modeling relationships
between variables, especially in situations where there are a large number of predictors and
potential collinearity issues. The PLS model test aims to find the latent structures, also known
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as components, that explain the maximum variance in both the predictors and the response
variable. In the PLS model test, the data is decomposed into latent structures, which are then
used to build predictive models.

Table 3. Hypothesis Test

Estimation
Hypothesis Variable Path t-statistic p-value Information
Relations Coefficient
H1 PKF — IN 0,605 5,781 0,000 Accepted
H2 PKM — IN 0,285 2,593 0,010 Accepted

Figure 2 and Table 3 show that the effect of perceived usefulness on intention to use is
significant, namely the resulting t-statistic of 5.781 and a p-value of 0.000. The t-statistic value
is > 1.96, and the p-value is <0.05. The path coefficient value of 0.605 also gives positive results,
S0 it can be stated that H1 is accepted. Furthermore, the effect of perceived ease of use on
intention to use produces a t-statistic value of 2.593 and a p-value of 0.010, which shows a
significant effect with a path coefficient value of 0.285, leading to a positive value. Therefore,
H2 is also accepted.

Table 4. Coefficient of Determination

Variable
In Tentation of Use

R-Square
0,686

Table 4 shows the results of the coefficient of determination used to measure the
suitability of the applied model or the closeness of the relationship between the selected
variables. The crowd coefficient of determination varies from zero to one [23]. If the numbers
obtained are close to one, the independent variable provides almost all the information needed
to predict the dependent variable. Based on Table 4, the resulting R-squared is 0.686 or 68.6%.
Based on testing, the coefficient of determination is significant that perceived usefulness and
convenience affect intention by 68.6% 8 Nominal Barometer of Accounting and Management
Research ISSN 2502-5430 use, and the rest may be influenced by other variables that have not
been tested in this study.

In addition, this study also shows that several factors can influence the perception of
technology use in digital business. Some of these factors are age, work experience and level of
education. Younger respondents tend to be more optimistic about the use of technology in digital
business. Conversely, respondents with more work experience and higher levels of education
tend to have a more diverse understanding of the use of technology in digital business [24]. In
digital business, the use of technology benefits business efficiency, productivity, marketing, and
communication. The growth of social media, email and other digital platforms has become one
of the best ways to grow your business and expose your brand to a broader audience. Therefore,
companies that want to increase their presence in the digital world must pay attention to the use
of technology in marketing and communication [25]. Overall, the results of this study indicate
that the perception of the use of technology in digital business is very positive. However,
organizations must carefully weigh the benefits and challenges of using technology and ensure
employees have the skills and knowledge to use it effectively and efficiently. The human factor
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also plays an essential role in the use of technology in digital business, and companies must
consider the age, professional experience and educational level of their employees when
introducing new technologies in their company.

4. Conclusion

In conclusion, our investigation into how technology is seen from a digital business
viewpoint has revealed several significant discoveries and implications. We have learned a lot
about how technology is viewed and used in the world of digital business through a combination
of user surveys, interviews, quantitative analysis, and evaluation of business impact. First, it
became clear that user-centric design was a key component in improving how technology was
perceived to be used [26]. Organizations may increase user satisfaction and encourage
adoption rates by giving the user experience top priority and designing technological solutions
that effectively address customer needs. In addition, the qualitative information obtained
through surveys and interviews offered in-depth perceptions into user preferences, difficulties,
and suggestions for enhancement. These results are an invaluable resource for businesses
trying to improve their user concerns and technology offerings. We were also able to spot
trends and patterns in the adoption and use of technology thanks to the quantitative analysis.
We could assess the effect of technology on digital organizations and provide well-informed
recommendations by looking at key performance factors including revenue growth, cost
reduction, operational efficiency, and customer happiness. Additionally, our comparison of
various technologies from a digital business viewpoint highlighted the advantages and
disadvantages of each solution. Using this knowledge, firms can choose the best technology
for their unique business context. From a holistic digital business perspective this technology
adoption study highlights the importance of understanding user needs in aligning technology
with business goals and continuously improving existing solutions [27]. By applying user-
centered design principles and leveraging user insights to monitor business impact
organizations can increase the usability of technology and gain a competitive advantage in the
digital business environment. The findings and recommendations presented in this study serve
as a valuable resource for organizations seeking to improve technology usage awareness and
increase digital business success. Further research and ongoing evaluation of technology
adoption and its impact on digital business will contribute to continued development and
advancement in this field [28].

Prioritize User-Centric Design: It's critical to put the user experience first when
examining how technology is perceived to be used. Use user-centric design concepts
throughout the research to make sure the technology is properly adapted to satisfy user needs.
Perform user interviews and surveys: Use surveys and interviews to learn insightful information
from people about how they interpret and interact with technology. The extensive information
on user preferences, difficulties, and suggestions for development will be provided by these
qualitative data sources. Employ Quantitative Analysis: To have a better grasp of how people
perceive the usage of technology, combine qualitative data with quantitative analysis. To find
trends and patterns that can guide future changes, gather data on customer satisfaction,
adoption rates, and usage patterns [29].Assess the impact of technology on digital firms while
evaluating business impact. To understand how technology adoption influences company
outcomes, look at key performance measures including revenue growth, cost reduction,
operational efficiency, and customer satisfaction. Compare and contrast From the standpoint
of a digital business, contrast how various technologies are considered to be used. Determine
the best suitable solutions for particular business scenarios by evaluating the advantages and
disadvantages of alternative technologies.

The following people and organizations deserve our sincere gratitude for their crucial
contributions to the investigation of perceived technology use from a digital business
perspective. We would like to express our sincere gratitude to everyone who took part in the
surveys and interviews [30]. Their opinions and suggestions provide critical information that
significantly improved our study.We appreciate the advice and support of our research advisers
and supervisors.
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